
Do investments in public safety (police, fire, and medical services) support the 

promotion, development, and growth of conventions and visitation in a 

county? 

ChatGPT said: 

Yes — investments in public safety very often support the promotion, development, and growth 

of conventions and visitation in a county, though the link is partly direct and partly indirect. 

Here’s why: 

 

1. Visitor & Event Organizer Confidence 

• Direct effect: Conference planners and tourists evaluate safety as one of their top 

decision factors. If a city or county is perceived as unsafe, it can deter event bookings, 

even if the facilities are excellent. 

• Example: Major convention centers often highlight crime statistics, emergency response 

times, and security coordination in their sales materials to reassure prospective 

organizers. 

 

2. Risk Management for Large Gatherings 

• Conventions and festivals concentrate large numbers of visitors in specific areas. 

Adequate police presence, trained emergency medical services (EMS), and fire protection 

ensure: 

o Quick response to medical incidents. 

o Crowd control and traffic management. 

o Fire code compliance and emergency evacuation capability. 

• This isn’t just “peace of mind” — event insurance rates can be lower in jurisdictions with 

strong public safety infrastructure. 

 

3. Reputation & Repeat Business 

• Tourism thrives on positive word-of-mouth and return visits. 

• Even a single high-profile safety incident can have long-lasting reputational impacts. 

• Well-staffed and visible public safety services make a destination more attractive for 

repeat events. 

 



4. Economic Development Spillover 

• Safe environments encourage downtown revitalization and private sector investment 

in hotels, restaurants, and entertainment — all of which support the convention 

ecosystem. 

• Public safety also indirectly protects the county’s tax base, which funds tourism 

marketing and infrastructure. 

 

5. Integration with Tourism Marketing 

• Many destinations explicitly use their public safety track record as part of their 

destination branding (“safe, welcoming, and well-prepared”). 

• Some cities even embed public safety officers in their convention & visitors bureau 

(CVB) operations to coordinate event security in advance. 

 

     Bottom line: Public safety investments create the conditions under which conventions and 

tourism can flourish. While they don’t directly market or promote events, they are foundational 

to making a county a viable, attractive, and repeat-worthy destination. 

 


